IS GROWING YOUR LOYAL CUSTOMER
BASE A PRIORITY FOR YOUR BUSINESS?

WOULD YOU LIKE TO USE THE TRUE
PERSONALITY OF YOUR BUSINESS TO
HELP YOU CONNECT WITH CUSTOMERS?




C O N N ECT' N G PERSONAL TOUCH
We bri I h blic relati hel
WITH CUSTOMERS etablish and maintan tha connection betwean you and your

customers for the long term.




REACHING CUSTOMERS

USING PERSONALIZED CONTENT

Brand Personality Benefits

Communicate the positive traits of your brand

Differentiate your brand from your competitors

Leveraging Your Brand Personality

Telling your story

Using humor and wit

Content Variety

Reels on Instagram and Facebook showing your
products, services or a peek behind the scenes

Photos and short bio of your front-line people

Build sustained relationships with your customers by
forming an emotional attachment to your brand

Set the tone for your brand’s communications

The power of nostalgia

Provoke thought using a point of view

Photos or videos sharing the history of your business to
build trust in your experience and knowledge

Posts to educate readers about your product or service
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ADDICTED2DIRT PR &
MEDIA MGMT
IS DIFFERENT
BECAUSE WE USE A
PERSONAL TOUCH
WHILE PROVIDING A
PROFESSIONAL
PUBLIC IMAGE FOR
OUR CLIENTS.

FOUNDER,
ADDICTED2DIRT PR
& MEDIA MGMT

WHY PUBLIC RELATIONS?

Businesses that invest in public relations to promote themselves
properly, not only attract new customers, but they keep them
coming back for more by connecting with them using their
personality and values to build a relationship through trust.

Connecting with customers is critical to sustain success and growth.
A2D PR is ready and able to support small businesses who recognize
this need and want a personal touch.



CONSIDER
QO Promotion of your company via press

C*USTOME Rs releases and social media
TH RO U G H MOTO RS PO RTS O Market your product to potential customers

at the racetrack and other appearances

O Fans at the tfrack and online will see your
company name & logo on the car, in press
releases, on feam social media and more

O VIP experiences at the track for clients

O Today'’s dirt racing culture has evolved right and/or employees

along with technology. Partners are not just
marketing to local fans who attend racing in O Aftract customers by having the car and/or
person, they are reaching thousands of fans driver appear at your business
who spend hours every week watching live

streams and reading content online. 0 Team members can wear your company.

apparel at the frack
O Fans of dirf tfrack racing have a proven

history of being very loyal to the brands and
businesses who support the racing
community.

O Your company will be advertised b
announcers during racing and byfhe team
during interviews



DID.YOU KNOW?.

Over 90% of motorsports fans will support a
racing sponsor’s products or services over
others.

Dirt tfrack racing is the most common form of

auto racing in the U.S.A. Across the country B
there are more than 80,000 drivers racing on dirt - f"-
in front of nearly 1.3 million fans every weekend. {"c!
That represents 52 million dirt track tickets each e
year. That’'s more than the NBA, NFL, NHL &
NASCAR combined!

In addition, live streaming services and social «.
media channels dedicated to the sport have
evolved the racing community into a global
one. Fans watich, follow and communicate with
drivers in other states and countries, which

equates to a very broad exposure for sponsors.




THANK YOU!

Thank you for

We believe we
will benefit bot

Callor.send us an email today!

We are happy
discuss partner
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